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PUBLIC INPUT AHEAD OF 
RESEARCH
• The main feature of  The Yarnfulness Project is to engage with members of the public before

the research has taken place



PREMISE

• Recent trend in the news and online media reporting on the 
benefits of yarn-based activities, such as knitting and crochet

• Public asked questions at Curiosity Carnival ‘Knit a Neuron’

• No clear cut evidence to back up the claims



AIMS

• To engage the public in the design of a project to investigate the merits and potential benefits 
of yarn crafts in an objective, empirical manner

• To conduct in-depth research engagement and involvement activities with the public



PHASE 1 - ENGAGEMENT

• Visit local craft groups and talk about the project and gain initial ideas

• Set up public facing website with background information and interested people

– Post Team and Guest Crafter Blogs about the topic to encourage subscribers



ONLINE ENGAGEMENT

• Launched in January 2018
– 836 Unique hits

– 37 Countries



ONLINE ENGAGEMENT



PHASE 1I - INVOLVEMENT

• Run a ‘Yarnfulness Tea Party’ for interested people to learn more and shape future research 
priorities – identify potential public collaborators

• Take comments from online contributors



TEA PARTY

• Tea Party
– Modern Art Café Oxford , Neutral Setting
– ‘What is Psychological Research’ and ‘What is the Evidence So Far?’

– Informal Conversations and Comment Gathering

• 9 Attendees from 22 – ‘Late 50’s’

• Lots of ideas for research

• Very positive Feedback from participants 
– An absolutely fascinating morning – so many different strands of thought 
– Absolutely brilliant discussion. Want to help in any way I can.
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PHASE 1I1 – CO-CREATION

• Using input from phases 1 and 11, develop research plan and write protocols with members of 
the public



GOING FORWARD
• Involvement has made us go back to basics

• Systematic Review of literature underway with Contributor input

• Qualitative Research in Health and Mental Illness

– working with public and mental health charities

• Quantitative Research – In-depth Questionnaires

• Experimental study using qualitative and questionnaire data



ADDITIONAL 
COLLABORATIONS
• Pitt Rivers Museum

– Pitt Fest ‘What to Researchers Do All Day’ Knitting Circle 

– Knit In - Engaging with the public through craft

• Crafting for Mental Health
– Mind Solent – Visit Local Wellbeing Centres

– Restore Oxford – Visiting Local Restore Café Knitting Group 



PROJECT IMPACT TO DATE

• Featured in Handmade UK Magazine

• Featured in the Federation of Women’s Institutes’ ‘Recommended Reading’ for Wellbeing Week 
2018

• Featured in the British Psychological Society ‘The Psychologist’ in an article – ‘Public 
involvement in research – just good science’
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